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(Simplifying your online ad serving and optimization) ( p y g y g p )

h f hi d i idThe purpose of this document is to provide your company 
with an overview of our proprietary ad serving technology.
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Online Ad Targeting, Tracking & Monitoring

By using a Targeted Placement model, we 
can help your company target your audience 
d  t  th  i / t l d  Utili i   ddown to the zip/postal code. Utilizing our ad-
serving and publisher management system, our 
technology we can help your company find your 
clients’ target audience anywhere and at every-
level of detail.

With our Action Tracking system, the system
can help you optimize client’s sales goals and 

Utilizing our proprietary URL tracking and 
Click-Path monitoring system (bread crumbs), can help you optimize client s sales goals and 

provide a better ROI. Our action tracking model 
helps to determine the sales effectiveness of 
your ad placement by tracking clicks and sales 
conversions. This system will help you monitor 

Click Path monitoring system (bread crumbs), 
you can help your advertisers determine where 
ad viewers have come from and where they go 
from a site. This system helps you track an 
advertiser’s target audience and collect 

the cost-per-acquisition rate and optimize your 
ad placement for a better ROI and get you the 
best click-through-rates possible. 

information on the target audience for future 
marketing campaigns and optimizations. 

2



Edit Campaign Timelines

User can create and edit new campaigns with different 
timeframes. User may define CPM, CPC or CPA delivery 
goals and separate pricing for each item.

User can see all 
available advertisers, 
add new advertisers Select campaigns and preview add new advertisers 
or edit existing 
advertisers. 

Select campaigns and preview 
banners, then link to a publisher 
ad spot.
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Editing Ad Pricing & Optimizations

User can preview the ad campaign, set pricing 
parameters, administrate statistical factors, and 
manage other ad characteristics.

User can select the Geo/Day/Time targeting to 
limit the type of ads shown. Other targeting 
features are available.
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Campaign Statistical Overview

User can view campaign level 
and ad level statistics for each and ad level statistics for each 
advertiser.

User can provide statistics of  
total views, clicks, ratios and 
payout to the publishers.

In addition, User can review 
geographic delivery statistics 
and analyze statistics across 

l l dmultiple metrics and 
optimization strategies.
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Campaign Statistical Overview (part 2)

User can view campaign level and ad level statistics for each 
advertiser.

User can provide statistics of  total views, clicks, ratios and User can provide statistics of  total views, clicks, ratios and 
payout to the publishers.
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Publisher Statistical Overview

User can create multiple ad sizes 
to match website layouts.

User can monitor total views, 
clicks, and ratios and revenue.

User can further analyze specific 
ad spots by size, time of delivery 
and region.
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Contact Information

Mailing Addresses:

New York Office

Jeremy Lightstone

Creative Director & President
New York Office
636 Broadway, 3rd Floor.
New York, NY 10012
U.S.A

Telephone: 416.473.2727

James  Wallace

Toronto Office 
105 Church St
Suite 600.
Toronto  Canada

Director of Network Operations

Telephone: 416.887.2787

I  Li ht t Toronto, Canada.
M5C 2G3

Ian Lightstone

CFO & Strategic Business Director

Telephone: 416.473.2727
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